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2020 Key Highlights 

 Net profit in 2020 recorded at 528.3 million Baht, the highest number since the establishment of the Company, despite 

Covid-19 situation that affected every sector.  

 Gross margin was at the high level of 53. 1 percent thanks to a higher proportion of the commerce business which 

enjoyed high gross margin and an additional revenue from the television media business, even though the media 

industry contracted in almost all platforms. 

 Revenue from commerce business grew at the highest level in history contributed by effective strategies implemented 

throughout the year starting from the introduction of technology to manage customer database, which has grown to 1.6 

million customers due to effective and a wide variety of advertisements and different product recommendations.  Also, 

customers are classified by groups, for targeted campaigns and promotions tailored to fit with specific customer 

behavior in each group.  In addition, revenue from television media business grew higher than the previous year, a 

satisfied result of four-chaired strategy implemented during the year.   

Summary of 2020 Performance 

The overall Thai economy in 2020 was affected by Covid- 19 outbreak.  In particular, export and tourism sectors have been 

continuously affected by disease control measures, including the lockdown of the country as well as international travel 

restrictions. The export sector continues to weaken in line with subdued demand from trading partner countries and a stronger 

Baht currency.  Meanwhile, spending and public investment continue to expand and play an important role in supporting 

economic recovery.  Also, private consumption recovered in the 4th quarter of 2020 due to the government’s stimulus 

measures.  Consequently, the Thai economy contracted in 2020 by 6. 1 percent, compared to the growth it experienced in 

2019 by 2.3 percent. 

To cope with such challenging situation and difficulties, the Company has operated under the continuous business agility 

strategy. This includes the efficient customer’s database management and all types of content utilization to reap the maximum 

benefit. As a result, the Company’s consolidated financial statements for 2020 showed the net profit attributable to the parent 

company in the amount of 528.3 million Baht, compared to 363.3 million Baht in 2019, which increased by 164.9 million Baht 

or 45. 4 percent.  It was a result of the growth from the commerce and television media businesses by 18. 4 and 7. 4 percent 

respectively.  As for music and other businesses, events and concert activities still need to be tightened, to comply with the 

government’s lockdown measures.  In addition, the Company’s gross profit margin was at the high level of 53. 1 percent, 

which was better than 44. 1 percent in the previous year, as a result of the increased commerce business revenue with high 

gross profit margin and higher contribution to the Company at 63. 1 percent of total revenue.  A cost management has been 

more effective.  However, higher selling and administrative expenses was due to purchasing of external media from 

commerce business and increased staff expenses in proportion to its business growth. 
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 Year 2020 Year 2019 Change 

Unit: million Baht amount % amount % amount (y-y) 

Revenue from sales and services 3,774.2 100% 3,611.1 100% 163.0 4.5% 

Commerce business 2,381.8 63.1% 2,012.4 55.7% 369.3 18.4% 

Media business 1,148.2 30.4% 1,069.2 29.6% 78.9 7.4% 

Music & other businesses 244.2 6.5% 529.5 14.7% -285.2 -53.9% 

Cost of sales and services 1,768.7 46.9% 2,020.0 55.9% -251.3 -12.4% 

Gross margin 2,005.5 53.1% 1,591.2 44.1% 414.3 26.0% 

Selling and administrative expenses 1,316.6 34.9% 1,099.8 30.5% 216.9 19.7% 

Operating profit 688.9 18.3% 491.4 13.6% 197.5 40.2% 

Finance costs 36.1 1.0% 34.6 1.0% 1.5 4.3% 

Net profit/(loss) 528.3 14.0% 363.3 10.1% 164.9 45.4% 
 

Revenue 

Revenue from sales and services in 2020 posted 3.77 billion Baht which increased from the previous year by 163 million Baht 

or rose by 4.5 percent. This can be explained according to the following business segments. 

Revenue from Commerce Business 

Revenue from commerce business consists of revenue from selling of products under the Company's own brand under 

Lifestar Company Limited as well as products from partners. The items are sold through RS Mall and COOLanything’ various 

channels, including digital TV Channel 8, radio media, online and through retail stores throughout the country. The Company 

also collaborates with other leading digital TV and satellite TV channels to continuously expand sales and distribution 

channels. 

Revenue from commerce business in 2020 was 2.38 billion Baht, the highest ever recorded and an increase of 18.4 percent 

from 2019 at 2.01 billion Baht.  Although the Thai economy remaining adversely affected by Covid-19 situation, the success 

of expanding both offline and online sales channels, the ability to offer a variety of advertisements and products that are 

tailored for each type of content and time period, and also continuous improvement of the telesales system and capabilities, 

the number of customers in the database has increased to 1. 6 million customers at the end of 2020 and continues to grow. 

In addition, the Company focuses on customer database management as the higher precision of the PDS system enables 

telesales staff to contact more customers, analyze customer database to deliver health- conscious products and classify 

customers into groups.  The latter helps in delivering specific campaigns and promotions that are analyzed according to 

customer behavior in each group. The Company has organized sales and marketing activities on a monthly basis and there 

will be a large campaign once a quarter to stimulate customer spending through a selection of products that meet specific 

needs during Covid-19 situation where customers pay more attention to their health. These factors have caused the revenue 

from all channels to grow, including inbound, outbound, online and retail channels.  

Revenue from Media Business 

Revenue from media business in 2020 was 1.15 billion Baht, increased by 7.4 percent from 2019, which stood at 1.07 billion 

Baht.  This came from the Company’s ability to generate additional revenue from content management by expanding to 

international markets and other online platforms ( OTT)  amid of the media industry downturn which impacted by fierce price 

competition and ad spending (ADEX) contractions following the impact of Covid-19. 
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Revenue from Television Media Business  

Overall television industry in 2020, the ad spending for the entire television media industry, from a survey by AGB Nielsen 

Media Research ( Thailand) , continuously fell by 10. 1 percent compared to the previous year.  It was due to the impact of 

Covid-19 situation. The average number of TV viewers in December standing at 8.1 percent, fell from the average number of 

the previous year at 8. 9 percent ( out of a population of 64. 6 million) , mainly due to a decrease of number of viewers from 

news channels and satellite television channels. 

In addition to managing content to leverage both offline and online channels, Channel 8 also focuses on cost management 

of its content production.  The ratings of Channel 8 improved, with an average rating for the viewers aged 15+  in 18 hours’ 

period at 0.43 percent in 2020, compared to 0.42 percent in 2019, even with the re-running of drama series during Covid-19 

in order to manage production costs.  These efforts for continuous growth also includes the management of advertising 

minutes at 100% efficiency by advertising and selling the Group's commerce business products, resulting in a higher growth 

rate of commerce business in every quarter throughout 2020. 

Revenue from Radio Media Business  

The radio industry in 2020 contracted by 24.0 percent compared to the previous year. However, "COOLfahrenheit" remains 

popular at No. 1 in the Easy Listening category, including "COOL Outing", “Ink Eat All Around” and “COOL Music Fest”, fewer 

consistently popular events for listeners were organized than in 2019 due to Covid-19 situation, as activities were suspended 

and social distancing enforced.  There were also delays in the use of as spending in all channels except online channel.  

As a result, revenue from radio media business has declined in line with the overall industry, but it retains its efficiency for 

profitability. 

Revenue from Music and Other Businesses 

Most of revenue of music business continues to come from online streaming. An adjustment of operating strategies with 

artists was resulting in better cost management. There were also more music copyright management through various 

platforms and 9 new artists introduction at the end of 2020; this is expected to increase the number of productions and 

expand into the Music Star Commerce model. Revenue from music and other businesses in line with other media situation, 

decreased by 53.9 percent compared to the previous year as a result of stopped activities and concerts in accordance with 

Covid-19 preventive measures since end of 1st quarter. 

Cost of Sales and Services 

The cost of sales and services in 2020 recorded 1.77 billion Baht, decreased by 251.3 million Baht or 12.4 percent from the 

previous year.  Although, there was a higher cost in accordance with an increase in revenue from commerce business, the 

cost from other businesses, however, reduced compared to the previous year thanks to content cost management during ad 

spending contractions in the market, the reduction in the cost of the license for operating Channel 8’s digital television 

business from the waiver of the last two fee installments, the reduced rate of the annual contribution to the Broadcasting and 

Telecommunications Research and Development Fund for the Public Interest, and the decrease of total fee amount for digital 

television terrestrial network services or MUX. 

Gross Profit 

The Company had a gross profit in 2020 of 2.01 billion Baht, increased from the previous year by 414.3 million Baht or rose 

by 26.0 percent, which saw a record-breaking boost in commerce business every quarter, additional revenue from television 

media business earned at the same cost and effective cost management in every business. 
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Selling and Administrative Expenses, and Finance Costs 

Selling and administrative expenses of 1. 32 billion Baht increased from the previous year by 216. 9 million Baht or rose by 

19.7 percent. This was mainly due to higher commerce business expenses from purchasing external media, staff cost in line 

with a higher growth of commerce business and depreciation of the new office space that accommodates the larger telesales 

staff and new studios.  

Finance costs of 36.1 million Baht, slightly increased by 4.3 percent from the previous year due to higher interest expense as 

an adoption of Thai Financial Reporting Standards relating to leases standard (TFRS 16) for year 2020. 

Net Profit 

Net profit attributable to the parent company for 2020 was 528.3 million Baht, increased by 164.9 million Baht or rose by 45.4 

percent as compared to the previous year at 363. 3 million Baht.  This was thanks to a record- breaking boost in commerce 

business revenue, a better performance of media business during Covid- 19 and effective cost and expenses management 

in every business. 

Statement of Financial Position (December 31, 2020) 

 
Assets : The Company’s total asset was at 4.52 billion Baht, increased by 1.11 billion Baht from the previous year from 

intangible asset, a rise in right-of-use asset under TFRS 16 to book building and vehicle lease as assets, also an investment 

in furnishing and equipment at the Company's new premises. 

Liabilities and Equity :  Total liabilities was at 2.51 billion Baht, increased by 832.7 million Baht from the previous year.  The 

shareholder’s equity was at 2. 00 billion Baht, increased about 277. 1 million Baht from the previous year.  The increase of 

liabilities came from a building and vehicle booked as lease liabilities under TFRS 16 and trade payables.  The equity 

increased thanks to improved operating results, share buyback and a net of dividend payout during the year. 

 

 

 

 

 

 

 

Other non-current asset, 317 Other non-current asset, 412

Intangible asset, 

1,314
Intangible asset, 

703

License for digital TV, 

599 License for digital TV, 

671

Right of use asset, 471

PPE, 642

PPE, 504

Inventory, 229

Inventory, 259

Account receivable, 711

Account receivable, 517

Cash, 200

Cash, 328

Equity, 2,004 Equity, 

1,727

Other liabilities, 270
Other liabilities, 254

IBD, 1,226

IBD, 775

Account payable,

1,016

Account payable,

651

December 31, 2020 December 31, 2019 

4,516.5 million Baht 3,406.8 million Baht 
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Key Financial Ratios 

 Year 2020 Year 2019 

EBITDA Margin (%) 23.33% 17.15% 

Net Profit Margin (%) 13.93% 10.03% 

Return on Assets (%) 17.71% 13.27% 

Return on Equity (%) 28.35% 21.40% 

Liquidity Ratio (times) 0.65 0.88 

Interest Bearing Debt-to-Equity Ratio (times) 0.61 0.45 

Net Interest Bearing Debt-to-EBITDA Ratio (times) 0.84 0.61 

Note: 

EBITDA Margin = EBITDA / Revenue 

Net Profit Margin = Net Profit (Loss) / Total Revenue 

Return on Assets = EBIT / Average Total Assets 

Return on Equity = Net Profit (Loss)/ Average Total Shareholders' Equity Attributable to Parent 

Liquidity Ratio = Current Assets / Current Liabilities 

Interest Bearing Debt-to-Equity Ratio = Interest Bearing Debt / Total Shareholders' Equity Attributable to Parent 

Net Interest Bearing Debt-to-EBITDA Ratio = (Average Interest Bearing Debt - Average Cash and Cash Equivalents - Average Current Investment) / EBITDA 
 

Key Factors and Influences that may affect the Performance and Financial Position in the Future 

RS is determined to use “Entertainmerce” model for its business operation together with the investments in various companies 

to extend the full range of RS’s businesses.  In terms of the commerce business, advertising and sales channels would 

continue to expand to reach all customer groups and focus on the growth of online channels. In 2021, the Company plans to 

introduce new product lines, including functional drink, pet food and innovative health product to mass markets across the 

country and through all channels.  In addition, the Company maintains an interest in and is in the process of studying and 

negotiating the use of hemp as key ingredient in a wide range of products. As for database management, the Company will 

make continuous improvements with the introduction of Voice Analytics, which analyzes customer data in order to respond 

promptly to customer’s need to increase sales. 

Channel 8 with the slogan " Everyone Can Watch Channel 8, Press Number 27" , continues to be driven by content 

management, new content production to generate additional revenue on other online platforms and the return of the main 

programs that have been popular, including both Thai drama series and various boxing programs. 

 

 

 (Mr. Wittawat Wetchabutsakorn) 

 Director and Chief Financial Officer 

 Authorized to sign on behalf of the Company 


