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Quarter 2/2020 Key Highlights 

 Revenue from commerce business recorded at 586.2 million baht, the highest number since commerce business 
operations commenced in 2015. This was from improved customer database management by technology adoption, 
coupled with offering health-conscious products, and featuring promotions that precisely meet customers’ need.  

 Gross profit margin was at the high level of 52.7 percent thanks to effective cost management of both commerce 
and media businesses. 

Summary of Quarter 2/2020 Performance 

The overall Thai economy in the 2nd quarter of 2020 was affected by the Covid-19 outbreak, which continued from the 
end of the 1st quarter. This caused global economic activities to halt, severely affecting production, employment, private 
consumption and investment. Thai economy was directly affected by sharp contraction of both tourism and export 
sectors, resulting in reducing private consumption and employment. 

However, given the continuous adaptation of the Company as well as the efficient management of customer database, 
the Company’s consolidated financial statements for the 2nd quarter of 2020 showed that the parent company’s net profit 
of 108.6 million baht, increased by 14.1 percent from the 2nd quarter of the previous year. This reflected the increased 
revenue of commerce business, which enjoys high gross profit margin. However, the 2nd quarter net profit decreased 
by 41.8 percent compared to the previous quarter as a result of Covid-19 outbreak which slowed the advertising 
spending across various media, as well as stopped activities and concerts in accordance with Covid-19 preventive 
measures. As such, the Company was unable to organize marketing activities, events and concerts. However, the gross 
profit margin was at the high level of 52.7 percent, which is better than 44.3 percent of the same period from the previous 
year - a reflection of the increased commerce business revenue, including the efficient cost management of the 
commerce and media businesses. Nevertheless, the gross profit margin in the 2nd quarter decreased when compared 
to the previous quarter’s margin of 55.6 percent, due to the fact that the media business revenue dropped more than 
the decrease in media business cost. 

 Quarter2/2020  Quarter2/2019 Quarter1/2020 Change 
Unit: million baht amount % amount % amount % (y-y) (q-q) 

Revenue from sales and services 833.1 100% 900.5 100% 984.6 100% -7.5% -15.4% 
Commerce business 586.2 70.4% 542.0 60.2% 500.0 50.8% 8.2% 17.2% 
Media business 221.2 26.5% 262.5 29.1% 375.9 38.2% -15.7% -41.2% 
Music & other businesses 25.8 3.1% 96.0 10.7% 108.7 11.0% -73.1% -76.3% 

Cost of sales and services 394.3 47.3% 501.2 55.7% 437.5 44.4% -21.3% -9.9% 
Gross margin 438.8 52.7% 399.3 44.3% 547.1 55.6% 9.9% -19.8% 
Selling and administrative expenses 293.1 35.2% 275.8 30.6% 309.4 31.4% 6.3% -5.3% 
Operating profit 145.7 17.5% 123.5 13.7% 237.7 24.1% 18.0% -38.7% 
Finance costs 9.5 1.1% 7.7 0.9% 8.7 0.9% 22.8% 9.0% 

Net profit/(loss) 108.6 13.0% 95.2 10.6% 186.5 18.9% 14.1% -41.8% 
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Revenue 

Revenue from sales and services for the 2nd quarter of 2020 posted 833.1 million baht which decreased from the same 
period of the previous year and the 1st quarter of 2020 by 67.3 and 151.5 million baht or dropped by 7.5 and 15.4 percent 
respectively. This can be explained according to the following business segments. 

Revenue from Commerce Business 

Revenue from commerce business consists of revenue from selling of products under the company's own brand as well 
as products from partners. The items are sold through the Company’s various channels, including digital TV Channel 8, 
satellite TV, radio media, online and through retail stores throughout the country. The Company also collaborates with 
other leading digital TV channels to continuously expand sales and distribution channels. 

Revenue from commerce business in the 2nd quarter of 2020 was 586.2 million baht, the highest since the 
commencement of commerce business operations back in 2015, increased by 8.2 and 17.2 percent compared to the 
same quarter of the previous year and the 1st quarter of 2020, respectively. Although Thai economy was affected by the 
outbreak of Covid-19, which slowed down private sector consumption, the successful expansion of distribution channels 
resulted in the current commerce business’s database of 1.4 million customers. The Company has focused on customer 
database management, including the introduction of Predictive Dialing System (PDS) to fully enhance efficiency of the 
call center system in maximizing customer contact, analyzing customer database, offering products that specifically 
address health care, and featuring promotions that precisely meet customers’ need. The “RS Mall Mid Year Super Sale” 
campaign was a huge success, contributing to the considerable growth in revenue from both inbound and outbound 
customer groups. 

Revenue from Media Business 

Revenue from media business of the Company for 2nd quarter of 2020 was 221.2 million baht, dropped by 15.7 and 41.2 
percent from the same quarter of the previous year and the 1st quarter of 2020, respectively. The media revenue was as 
lower as the overall media industry in the 2nd quarter impacted from intensified price competition and advertising budget 
cut affected from the Covid-19 situation. However, revenue from media business reported similar quarterly numbers 
compared to the same quarter of 2019 due to its adaptability of Channel 8’s sales approaches and content management 
of the media business to maximize benefits in both Thai and international markets as well as on other online platforms 
(OTT). 

Revenue from Television Media Business  

Overall television industry during the 2nd quarter of 2020, the advertising spending (ADEX) for the entire television media 
industry, from a survey by AGB Nielsen Media Research (Thailand), significantly decreased by 27.2 percent in June 
2020 compared to the same month of the previous year, due to the impact of the COVID-19 pandemic. However, people 
have had to spend more time at homes, resulting in the number of June television viewers standing at 8.8 percent, 
compared with 8.9 percent as of June 2019 (out of a population of 64.6 million). 

In addition to managing the content available on hand to maximize profits, the cost management of Channel 8 has also 
been an important factor when advertising spending contracted, helping to make Channel 8 profitable. In the 2nd quarter, 
even though the ratings of Channel 8 fell due to the screenings of old drama series and the half of sports programs that 
could not be broadcasted live, Channel 8 still earned similar quarterly revenues as they did during 2019. 
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From effective management of the entire group of companies, Channel 8 has successfully managed all the media with 
100% utilization by advertising and selling a wide variety of commerce business products of the entire group, 
continuously increasing the growth rate. 

Revenue from Radio Media Business  

Although the radio media industry shrank by 36.1 percent compared to June 2019, "COOLfahrenheit" remains popular 
and in the No. 1 spot of the Easy Listening category, despite the postponement of popular listener activities including 
"COOL Outing" and “Ink Eat All Around” to the 3rd quarter due to the Covid-19 situation. While radio business revenue 
has decreased in accordance with the overall industry, it retains its efficiency for profitability. 

Revenue from Music and Other Businesses 

Most of revenue of music business continues to come from online streaming and an adjustment of the music marketing 
strategy, resulting in effective cost management and the ability to generate more revenues thanks to the fact that artists 
are able to plan the creation of their own content. The increase in revenue also came from music copyright management 
through other platforms. As a result of the preventive measures implemented for Covid-19, the ceasing of activities and 
concerts caused the music business revenue from artist management and music copyrights, including revenue from 
organizing concerts, in the 2nd quarter to decline. 

Cost of Sales and Services 

The cost of sales and services was 394.3 million baht, a decrease from the same quarter of the previous year and the 
1st quarter of 2020 by 21.3 and 9.9 percent, respectively. This takes into account the reduced cost of commerce 
business, additional revenue from media business earned at the same cost, the reduction in the cost of the license for 
operating Channel 8’s digital television business from the waiver of the last two fee installments, the reduced rate of the 
annual contribution to the Broadcasting and Telecommunications Research and Development Fund for the Public 
Interest, and the decrease of fees for digital television terrestrial network services or MUX since June 2020. 

Gross Margin 

The Company had a gross profit of 438.8 million baht, increased by 9.9 percent from the same quarter of the previous 
year, but decreased by 19.8 percent from the 1st quarter of 2020, which saw a record-breaking boost in commerce 
business revenue. The revenue of media business, however, decreased in accordance with the performance of the 
overall industry, compared to the 1st quarter. However, cost management of both commerce and media businesses 
keep improving continuously.  

Selling and Administrative Expenses, and Finance Costs 

Selling and administrative expenses of 293.1 million baht rose from the same quarter of the previous year by 6.3 percent 
but fell from the 1st quarter of 2020 by 5.3 percent. This was mainly due to external media spending following the 
expansion of distribution channels, increase in salesperson commissions, and depreciation of the new office space that 
accommodates the larger telesales staff and new studios for the expansion of commerce business.  

Finance costs of 9.5 million baht, slightly increased from the same quarter of the previous year and the previous quarter. 
This was derived from higher interest expense as an adoption of Thai Financial Reporting Standards relating to leases 
standard (TFRS 16) for year 2020.  
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Net Profit 

Net profit attributable to the parent company for the 2nd quarter of 2020 was 108.6 million baht, compared to 95.2 million 
baht in the same quarter of previous year, which increased by 14.1 percent thanks to a record-breaking boost in 
commerce business revenue and effective cost management in every business. Compared with net profit in the 1st 
quarter of 2020, it showed 186.5 million baht, which decreased by 41.8 percent due to lower media revenue in 
accordance with the overall media industry and the postponement of all activities during the Covid-19 situation. 

Key Factors and Influences that may affect the Performance and Financial Position in the Future 

RS is determined to use its “Entertainmerce” model to fully thrive and dominate the commerce business through all 
platforms, including television, radio and online media through "RS Mall" and “COOLanything”. In the 2nd half of 2020, 
the Company continues to develop online channels to access and respond to consumer behavior through both the 
“Coolism” application and website, which currently has more than 2-million listeners per month. This also includes the 
RS Mall website with more than 400,000 users, and a new product presentation format that is fully integrated into the 
program content via Channel 8. In terms of new product releases under the management of Lifestar Company Limited, 
there will be a greater variety of products introduced to the mass market. 

"Channel 8" with the slogan "Everyone Can Watch Channel 8, Press Number 27", will enjoy the benefits from the cost 
reduction of the license, In addition, Channel 8 is going to drive revenue with content utilization on new markets and 
new online platforms continuously. There will also be a return of the main programs that have been popular, including 
Thai drama series and boxing programs namely “8 Muay Thai Super Champs” and “Muay Hardcore” in the 3rd quarter 
onwards. 

 

 

 (Mr. Wittawat Wetchabutsakorn) 
 Director and Chief Financial Officer 
 Authorized to sign on behalf of the Company 


