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Quarter 1/2020 Key Highlights 

 Highest net profit recorded of 186.5 million baht  
 Gross profit margin improved to 55.6 percent thanks to higher revenue and effective cost management 
 Commerce business continues to grow QoQ from distribution channel expansion and launch of effective promotions 

responding to customers 

Summary of Quarter 1/2020 Performance 

The overall Thai economy in the 1st quarter of 2020 was affected by the outbreak of COVID-19 as well as an ongoing 
drought that has put a damper on the incomes of agricultural households; delays in the spending of public sector 
budgets; a sharp contraction in the value of Thai exports due to reduced demand from trading partners around the 
world; and a worldwide disruption in tourism. Although there have been measures by the government to mitigate the 
impacts, such actions could not compensate for the significant contraction of the overall economy. 

However, the consolidated financial statements of the Company for the 1st quarter of 2020 posted all-time net profit 
record attributable to the parent company in the amount of 186.5 million baht, which rose by 69.3 and 184.0 percent 
from the 1st quarter and the 4th quarter of 2019 respectively. The Company’s gross profit margin was gradually improved 
to 55.6 percent, as compared to the same period in the previous year and the previous quarter by 45.9 and 41.4 percent 
respectively. This was from higher revenue from distribution channel expansion, customer database management and 
marketing promotion of commerce business, coupled with maximizing content utilization of media business and effective 
cost management in every business unit.    

 

 Quarter1/2020  Quarter1/2019 Quarter4/2019 Change 
Unit: million baht amount % amount % amount % (y-y) (q-q) 

Revenue from sales and services 984.6 100% 928.7 100% 895.3 100% 6.0% 10.0% 
Commerce business 500.0 50.8% 563.0 60.6% 465.0 51.9% -11.2% 7.5% 
Media business 375.9 38.2% 286.7 30.9% 249.7 27.9% 31.1% 50.5% 
Music & other businesses 108.7 11.0% 79.1 8.5% 180.6 20.2% 37.4% -39.8% 

Cost of sales and services 437.5 44.4% 502.1 54.1% 524.3 58.6% -12.9% -16.6% 
Gross margin 547.1 55.6% 426.7 45.9% 371.0 41.4% 28.2% 47.5% 
Selling and administrative expenses 309.4 31.4% 274.1 29.5% 282.6 31.6% 12.9% 9.5% 
Operating profit 237.7 24.1% 152.6 16.4% 88.3 9.9% 55.8% 169.1% 
Finance costs 8.7 0.9% 15.3 1.6% 5.7 0.6% -43.0% 52.5% 
Net profit/(loss) 186.5 18.9% 110.2 11.9% 65.7 7.3% 69.3% 184.0% 
 

Revenue 

Revenue from sales and services for the 1st quarter of 2020 recorded 984.6 million baht which increased from the 1st 
and 4th quarter of the previous year by 55.9 and 89.3 million baht or 6.0 and 10.0 percent respectively.  This can be 
explained according to the following business segments. 
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Revenue from Commerce Business 

Revenue from commerce business consists of revenue from the selling of products under the company's own brand as 
well as products from partners. The items are sold through the Company’s various channels, including digital TV Channel 
8, satellite TV, radio media, online and through retail stores throughout the country.  For the 1st quarter of 2020, the 
Company collaborated with one more leading digital TV channel, resulting in totaling 3 partners to expand product 
distribution channels. 

Revenue from commerce business in the 1st quarter of 2020 was 500.0 million baht, a decrease of 11.2 percent as 
compared with the same quarter of the previous year, but rose by 7.5 percent compared to the 4th quarter of 2019. 
Although Thai economy has slowed due to both internal and external factors since 2019, causing consumers to delay 
their purchasing decisions, the expansion of product distribution channels, along with both "RS Mall New Year 
Celebration 2020" and "RS Mall Mega Cashback" promotions that respond to customers, caused revenue from inbound 
customers to grow again. As a result, revenue from outbound customers in the customer database has continuously 
increased. At present, the commerce business’s database was approximately 1.35 million customers. The Company 
has used this data in its analysis, developing methods of product presentation along with using a Predictive Dialing 
System (PDS) to support the call center system to be fully efficient in maximizing customer contact.  

Revenue from Media Business 

Revenue from media business of the Company was 375.9 million baht, increased by 31.1 and 50.5 percent from the 1st 
and the 4th quarter of 2019. Although the television media industry in the 1st quarter was relatively stable and price 
competition increased to a very high level, revenue from media business continued to grow due to its adaptability of 
Channel 8’s sales and content production approaches, including content management of the media business to 
maximize benefits in both Thai and international markets as well as on other online platforms (OTT). 

Revenue from Television Media Business  

Overall television industry during the 1st quarter of 2020, the advertising spending (ADEX) for the entire television media 
industry, from a survey by AGB Nielsen Media Research (Thailand), increased by only 2 percent. This reflected an 
increase in advertising media purchasing for the home shopping segment. However, due to the impact of the COVID-
19 epidemic, people have had to spend more time while staying in their homes, resulting in the number of March 
television viewers increasing to 9.2 percent, compared with 8.9 percent as of December 2019  (out of a population of 
64.6 million). 

The ratings of Channel 8 improved in January and February, with the average rating for the viewers aged 15+ in 18 
hours’ period at 0.50 and 0.53 percent, compared to 0.45 percent as of December 2019, given the overall increase in 
popularity of news programs, Thai dramas, 4-part Thai series under the name "The Series Lak Loung Lorn", and boxing 
programs including “8 Muay Thai Super Champ” and " Muay Hardcore" .  However, the ratings in March decreased to 
0.48 percent from the implementation of cost management of programming under the COVID-19 situation in accordance 
with lower advertising spending in the market. Throughout the past quarter, Channel 8 rapidly adjusted its strategy in 
terms of sales and program production, including managing content to reap the maximum benefits by selling dramas 
and various programs in both Thai and international markets as well as on other online platforms (OTT); this allowed the 
channel to compete for advertising spending and earnings on other platforms in a timely manner. 
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From effective management of the entire group of companies, it has successfully managed all the media with 100% 
utilization by advertising and selling a wide variety of commerce business products of the entire group, continuously 
increasing the growth rate. 

Revenue from Radio Media Business  

Although the radio media industry shrank by 10 percent as compared to the 1st quarter of 2019, " COOLfahrenheit" 
remains popular at number 1 in the Easy Listening category, together with continuously organizing activities for listeners 
such as " COOL Outing"  and " Ink Eat All Around”. With the monetization of sales packages on all platforms to meet the 
needs of customers, the radio media business is still an effective tool for generating good profits, though the revenue is 
just as lower as the overall industry.  

Revenue from Music and Other Businesses 

Most of revenue of the music business continues to come from an increase of online streaming and an adjustment of 
the music marketing strategy, resulting in effective cost management and the ability to generate more revenue thanks 
to the fact that artists are able to plan the creation of their own content. The increase in revenue also came from music 
copyright management through other platforms. 

There were additional revenues and earnings from marketing events and concerts. In this quarter, the Company 
organized "D2B Infinity Fun 2020" concert. It helps to bolster the revenue for the music and other businesses. 

Cost of Sales and Services 

Cost of sales and services in the 1st quarter was 437.5 million baht, decreased by 12.9 and 16.6 percent from the 1st 
and the 4th quarter of previous year respectively. It declined due to lower cost of commerce business compared to the 
same period in the previous year and from finding additional revenue for the media business at the same cost. It also 
reflected the reduction in cost of Channel 8’s digital television operating license (license), due to a waiver of the last 2 
installments of the license fee as well as a reduced rate of the annual contribution to the Broadcasting and 
Telecommunications Research and Development Fund for the Public Interest. 

Gross Margin 

The Company's gross profit was 547.1 million baht, an increase of 28.2 and 47.5 percent from the 1st and the 4th quarter 
of previous year respectively. It was thanks to higher revenue and lower cost from both commerce and media 
businesses, resulting in an improved gross profit margin at 55.6 percent compared to 45.9 and 41.1 percent from the 
same period in the previous year and the previous quarter. 

Selling and Administrative Expenses, and Finance Costs 

Selling and administrative expenses of 309.4 million baht rose from the 1st and the 4th quarter of previous year by 12.9 
and 9.5 percent respectively. This was mainly due to an increase in external media spending in accordance with 
distribution channel expansion and higher staff expenses of commerce business.  

Finance costs of 8.7 million baht, decreased by 43.0 percent from the 1st quarter of previous year. This was derived from 
a decrease in interest expenses for long- term bank loans and a reduction of total future finance charge for license. 
However, it increased by 52.5 percent from the previous quarter due to higher interest expense as an adoption of Thai 
Financial Reporting Standards relating to leases standard (TFRS 16) for year 2020.  
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Net Profit 

Net profit attributable to the parent company for the 1st quarter of 2020 was 186.5 million baht, compared to 110.2 and 
65.7 million baht in the 1st and 4th quarter of previous year, which increased by 69.3 and 184.0 percent respectively 
thanks to a growth of revenue and effective cost management in every business. 

Key Factors and Influences that may affect the Performance and Financial Position in the Future 

RS is determined to use its “Entertainmerce” model to fully thrive and dominate the commerce business.  This involves 
an element of entertainment combined with the presentation of diverse products to customers through all platforms, 
including television, radio and online media through the brand "RS Mall" on all channels. In the 2nd of 2020, the Company 
will launch the online channel through "Coolism" Application with 2-million active listeners per month to align with the 
current behavior of consumers. The new product presentation will be fully blended into programs of Channel 8. 

" Channel 8"  with the slogan " Everyone Can Watch Channel 8, Press Number 27" , will enjoy the benefits from the cost 
reduction of the license, while the Company will receive full support for the digital television network service fee 
(Multiplexer or MUX) from June onwards. In addition, Channel 8 is going to drive revenue with content utilization on new 
markets and new online platforms continuously. 

 

 

 (Mr. Wittawat Wetchabutsakorn) 
 Director and Chief Financial Officer 
 Authorized to sign on behalf of the Company 


